
ihg brand standards
ihg brand standards represent a comprehensive framework designed to maintain
consistency, quality, and exceptional guest experiences across all
InterContinental Hotels Group properties worldwide. These standards encompass
a wide array of operational guidelines, design principles, service protocols,
and safety measures that ensure every IHG hotel delivers on the brand
promise. Adhering to ihg brand standards not only enhances guest satisfaction
but also protects the brand’s reputation and supports franchisees and
management teams in achieving operational excellence. This article explores
the key components of ihg brand standards, including quality assurance, guest
experience, operational procedures, and compliance requirements.
Understanding these standards is essential for hotel operators, staff, and
stakeholders aiming to align with IHG’s global hospitality benchmarks. The
following sections provide an in-depth look at the elements that define ihg
brand standards and their impact on the hospitality industry.

Overview of IHG Brand Standards

Guest Experience and Service Excellence

Operational and Quality Assurance Guidelines

Design and Property Standards

Health, Safety, and Compliance Requirements

Training and Staff Development

Overview of IHG Brand Standards
IHG brand standards establish a unified set of expectations that guide each
hotel within the InterContinental Hotels Group portfolio. These standards are
designed to create a consistent and recognizable experience for guests
regardless of location or brand. They cover various aspects of hotel
operations, including physical property requirements, service delivery,
cleanliness, and brand-specific features. The standards are regularly updated
to reflect evolving market trends, technological advancements, and guest
preferences. By following these guidelines, IHG ensures that all properties
meet a minimum threshold of quality while allowing for brand differentiation
across its diverse portfolio, which includes brands such as InterContinental,
Holiday Inn, Crowne Plaza, and others.



Purpose and Importance
The primary purpose of ihg brand standards is to safeguard brand integrity
and foster guest loyalty by providing predictable and superior experiences.
Consistency in service and environment reassures guests and builds trust in
the IHG brand. Additionally, these standards help franchisees and property
managers streamline operations, reduce costs, and improve efficiency.
Compliance with brand standards is often linked to performance evaluations
and can impact franchise agreements, making adherence a critical component of
successful hotel management within the IHG system.

Scope and Application
IHG brand standards apply to all properties operating under the IHG umbrella
worldwide. They encompass multiple domains including physical infrastructure,
guest services, housekeeping, food and beverage operations, and marketing.
The standards are adapted to reflect the unique characteristics and target
markets of each brand, ensuring relevance and effectiveness. Property owners
and management teams are required to implement these standards through
detailed manuals, regular audits, and ongoing training programs.

Guest Experience and Service Excellence
Delivering exceptional guest experiences is at the core of ihg brand
standards. These guidelines define how staff should interact with guests,
manage service touchpoints, and create memorable stays. IHG emphasizes
personalized service, responsiveness, and maintaining a welcoming atmosphere
throughout the guest journey. Service excellence is a key differentiator in
the hospitality industry, and IHG’s standards support consistent delivery
across all brands and properties.

Service Protocols
Service protocols within ihg brand standards include detailed expectations
for front desk operations, concierge services, housekeeping interactions, and
food and beverage service. Staff are trained to anticipate guest needs,
address inquiries promptly, and resolve issues efficiently. Emphasis is
placed on professionalism, courtesy, and effective communication. These
protocols also outline procedures for managing special requests, handling
complaints, and ensuring accessibility for all guests.

Guest Satisfaction Measurement
IHG implements robust systems to monitor guest satisfaction and service
quality. Feedback is collected through guest surveys, online reviews, and
direct communications. This data is analyzed to identify areas for



improvement and to recognize high-performing employees and properties.
Maintaining high guest satisfaction scores is integral to ihg brand standards
and contributes to both reputation management and operational enhancements.

Operational and Quality Assurance Guidelines
Operational efficiency and quality assurance are fundamental components of
ihg brand standards. These guidelines ensure that hotel operations run
smoothly, consistently, and in compliance with brand expectations. They cover
everything from daily maintenance and housekeeping procedures to inventory
management and technology use. Quality assurance processes include regular
inspections, audits, and performance reviews.

Housekeeping and Maintenance
Housekeeping standards specify the frequency, methods, and quality benchmarks
for cleaning guest rooms and public areas. Proper maintenance protocols are
established to ensure all equipment and facilities are functioning optimally
to guarantee guest comfort and safety. Preventative maintenance schedules and
rapid response to repair requests minimize downtime and enhance property
appearance.

Audit and Compliance Processes
IHG conducts periodic audits to verify that properties comply with brand
standards. These audits assess physical conditions, service delivery, safety
compliance, and administrative practices. Hotels receive detailed reports
highlighting strengths and areas requiring corrective action. Non-compliance
can result in penalties or required remedial programs. Continuous improvement
is encouraged through these quality assurance frameworks.

Design and Property Standards
Physical design and property standards ensure that every IHG hotel reflects
the brand’s identity while meeting functional and aesthetic criteria. These
standards address architectural elements, interior design, furnishings,
signage, and landscaping. They aim to create environments that are visually
appealing, comfortable, and aligned with guest expectations for each brand
segment.

Brand-Specific Design Guidelines
Each IHG brand has distinct design criteria that reflect its market
positioning and target demographic. For example, luxury brands like



InterContinental require sophisticated, upscale décor and premium amenities,
while midscale brands like Holiday Inn focus on functional, family-friendly
designs. Design standards also cover lighting, color schemes, and spatial
layouts to optimize guest experience and operational flow.

Property Upkeep and Renovations
To maintain brand consistency and property appeal, IHG requires regular
upkeep and periodic renovations in accordance with brand standards.
Renovation guidelines specify materials, finishes, and layouts to be used,
ensuring upgrades enhance the guest experience and comply with current brand
aesthetics. Hotels must submit renovation plans for approval to ensure
alignment with overall brand strategy.

Health, Safety, and Compliance Requirements
Health and safety are paramount in ihg brand standards, reflecting IHG’s
commitment to guest and employee well-being. Comprehensive protocols address
hygiene, food safety, emergency preparedness, and regulatory compliance.
Hotels must adhere to local laws and industry best practices, integrating
them with IHG’s global requirements.

Sanitation and Hygiene Protocols
Sanitation standards include rigorous cleaning procedures, use of approved
disinfectants, and management of waste and laundry services. Special
attention is given to high-touch surfaces and public spaces to minimize the
risk of contamination. These protocols have been enhanced in recent years to
address heightened health concerns globally.

Emergency and Safety Procedures
IHG brand standards mandate clear emergency preparedness plans covering fire
safety, natural disasters, and security threats. Staff training in evacuation
procedures, first aid, and crisis communication is required. Safety equipment
must be regularly inspected and maintained. These measures protect guests and
employees while ensuring regulatory compliance.

Training and Staff Development
Continuous training and professional development are essential to maintaining
ihg brand standards. IHG provides extensive resources and training programs
to equip staff with the knowledge and skills needed to uphold brand
expectations. This focus on human capital ensures consistent service quality



and operational excellence.

Training Programs and Resources
IHG offers standardized training modules covering customer service,
operational procedures, health and safety, and brand-specific protocols.
These programs are available through e-learning platforms, workshops, and on-
the-job training. Regular assessments and certifications help monitor staff
competency and identify areas for improvement.

Employee Engagement and Retention
Staff engagement initiatives support a motivated workforce aligned with IHG’s
values and standards. Recognition programs, career development opportunities,
and feedback mechanisms foster a positive work environment. High employee
retention rates contribute to a consistent guest experience and operational
stability.

Consistent implementation of ihg brand standards ensures a uniform guest
experience across all properties.

Operational guidelines enhance efficiency, safety, and quality in daily
hotel management.

Design standards maintain brand identity while adapting to local market
needs.

Health and safety protocols protect guests and staff, meeting global and
local regulations.

Ongoing training empowers employees to deliver service excellence and
maintain compliance.

Frequently Asked Questions

What are IHG brand standards?
IHG brand standards are a set of guidelines and requirements established by
InterContinental Hotels Group to ensure consistency, quality, and guest
satisfaction across all its hotel brands.



Why are IHG brand standards important for hotels?
IHG brand standards help maintain a uniform guest experience, protect the
brand's reputation, and ensure operational excellence across all IHG
properties worldwide.

How often are IHG brand standards updated?
IHG brand standards are typically reviewed and updated annually or as needed
to reflect evolving market trends, guest expectations, and regulatory
requirements.

Where can hotel staff access the latest IHG brand
standards?
Hotel staff can access the latest IHG brand standards through the IHG Connect
portal, the official internal platform for training, resources, and
operational guidelines.

What areas do IHG brand standards cover?
IHG brand standards cover various areas including guest service, cleanliness,
safety and security, property maintenance, food and beverage quality, and
employee conduct.

How do IHG brand standards impact guest
satisfaction?
By following IHG brand standards, hotels deliver consistent and high-quality
services, which directly enhance the guest experience and satisfaction.

Can hotels customize IHG brand standards to fit
local preferences?
While IHG brand standards provide a consistent framework, hotels may adapt
certain elements to accommodate local culture and preferences, as long as
core brand requirements are met.

Additional Resources
1. Understanding IHG Brand Standards: A Comprehensive Guide
This book offers an in-depth exploration of the IHG brand standards,
providing hotel managers and staff with clear guidelines on maintaining
consistency and quality across all properties. It covers key elements such as
service protocols, branding, and guest experience expectations. Readers will
gain practical insights to help ensure their hotel aligns perfectly with
IHG’s global standards.



2. Implementing IHG Brand Standards: Best Practices for Success
Focused on actionable strategies, this book helps hotel teams effectively
implement IHG brand standards on the ground. It includes case studies,
checklists, and step-by-step procedures to enhance operational efficiency.
Whether you’re new to IHG or looking to refine your approach, this guide
supports seamless brand integration.

3. The IHG Service Excellence Manual
Dedicated to the art of delivering exceptional guest service within the IHG
framework, this manual highlights the importance of hospitality,
communication, and problem resolution. It provides practical tips to exceed
guest expectations while adhering to brand standards. Perfect for front-line
staff and management aiming to elevate service quality.

4. IHG Brand Standards Audit Preparation
This book prepares hotel teams for IHG brand audits by detailing common audit
criteria and offering comprehensive preparation checklists. It emphasizes
critical areas such as cleanliness, safety, and guest satisfaction metrics.
With this resource, hotels can confidently approach audits and strive for top
compliance scores.

5. Design and Ambiance: Aligning with IHG Brand Aesthetics
Exploring the visual and environmental components of IHG brand standards,
this book guides property owners through maintaining consistent design and
ambiance. Topics include room layouts, décor, lighting, and signage that
reflect the brand’s identity. It’s an essential read for ensuring physical
spaces resonate with IHG’s style guidelines.

6. Training for IHG Brand Standards: Developing Your Team
Focusing on staff education, this book provides training frameworks and
modules tailored to IHG’s expectations. It covers onboarding processes,
ongoing learning, and performance evaluation to foster a knowledgeable and
motivated workforce. Managers will find useful tools to build a team that
consistently delivers on brand promises.

7. IHG Brand Standards and Sustainability Initiatives
This title addresses the integration of IHG’s sustainability goals within
brand standards, highlighting eco-friendly practices and corporate
responsibility. It offers guidance on reducing environmental impact while
maintaining operational excellence. Ideal for hotels aiming to align with
both brand and global sustainability benchmarks.

8. Guest Experience Management in IHG Hotels
Delving into the nuances of guest experience, this book combines IHG brand
standards with modern hospitality trends. It emphasizes personalization,
digital engagement, and feedback management as key drivers of guest loyalty.
Hospitality professionals will learn how to create memorable stays that
reflect IHG’s commitment to quality.

9. Compliance and Risk Management in IHG Properties
This book covers the critical aspects of regulatory compliance and risk



management within the framework of IHG brand standards. It includes protocols
for safety, security, and legal adherence to protect both guests and the
hotel. Designed for operational leaders, it ensures properties meet all
necessary requirements while upholding brand integrity.
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Introduction: The Importance of IHG Brand Standards and
Their Impact on Franchisee Success

InterContinental Hotels Group (IHG), a global leader in the hospitality industry, boasts a diverse
portfolio of hotel brands, each with its own unique identity and target market. Maintaining
consistent IHG brand standards across this vast network is crucial for preserving the value of the
brand, ensuring guest satisfaction, and ultimately driving franchisee success. These standards aren't
simply arbitrary rules; they are carefully crafted guidelines designed to deliver a consistent and
high-quality experience for every guest, regardless of location. Adherence to these standards
ensures brand recognition, builds customer loyalty, and contributes significantly to the financial
performance of each individual hotel and the IHG brand as a whole. Failure to meet these standards
can lead to reputational damage, reduced guest satisfaction, and ultimately, financial penalties. This
guide will provide a comprehensive understanding of the importance and implementation of IHG
brand standards.

Chapter 1: Understanding the IHG Brand Architecture

IHG's success stems from its diverse portfolio of brands, each catering to a specific segment of the
market. Understanding this architecture is paramount for franchisees. This chapter will delve into
the distinct characteristics of each brand, including:

Holiday Inn: The cornerstone of the IHG family, focusing on providing comfortable and dependable
accommodations for families and business travelers. We'll examine its brand promise, target
audience, and design specifications.
Crowne Plaza: Catering to business travelers, Crowne Plaza emphasizes productivity and
convenience. This section will detail its meeting and event facilities standards, business amenities,
and target customer profile.
Hotel Indigo: This boutique brand is characterized by its locally-inspired design and unique
character. We'll explore the design guidelines, brand personality, and target market.
Holiday Inn Express: Known for its efficiency and value proposition, we’ll examine the standards for
speed of service, amenities, and the target budget-conscious traveler.
Candlewood Suites: Extended-stay accommodations with a focus on comfort and convenience for
longer trips. We'll cover the features and services that set it apart and the target market.
Even Hotels: Focusing on wellness and healthy travel, we'll delve into the brand's unique design
elements and service offerings.
Six Senses Hotels Resorts Spas: The luxury brand within the IHG portfolio; this section will discuss
the expectations for exceptional service, high-end amenities, and target clientele.
Kimpton Hotels & Restaurants: A sophisticated collection with a focus on style and sophisticated
service. We'll look at the unique brand characteristics and high standards of this lifestyle brand.
Regent Hotels & Resorts: Another luxury brand known for its ultra-luxurious accommodations and
unparalleled personalized service.

Understanding the nuances of each brand and its target audience allows franchisees to tailor their
operations to meet specific expectations and maximize their profitability.



Chapter 2: Guest Experience Standards

IHG's commitment to guest satisfaction is fundamental. This chapter examines the key elements
contributing to a positive guest experience, including:

Service Protocols: We will explore the standardized procedures for check-in, check-out, handling
guest requests, and resolving complaints, emphasizing prompt, efficient, and friendly service.
Guest Satisfaction Metrics: We will analyze IHG's key performance indicators (KPIs) used to
measure guest satisfaction, such as online reviews, guest feedback surveys, and internal audits.
IHG Rewards Club (now IHG One Rewards): This chapter will cover the importance of enrolling
guests in the loyalty program, understanding the benefits it offers, and how it contributes to repeat
business.
Accessibility Standards: We’ll look at IHG’s commitment to providing accessible accommodations for
guests with disabilities, complying with relevant regulations.
Cleanliness and Hygiene: IHG's rigorous standards regarding cleanliness and hygiene protocols are
examined, highlighting the importance of maintaining a spotless environment.

By consistently meeting these standards, hotels can cultivate strong customer relationships,
encourage repeat bookings, and enhance their online reputation.

Chapter 3: Property Standards and Operations

Maintaining the physical property to IHG's standards is crucial for preserving the brand's image and
guest experience. This chapter will cover:

Physical Property Maintenance: This section details the regular maintenance requirements for
rooms, public areas, and exterior spaces, including equipment upkeep and preventative measures.
Operational Procedures: We’ll explain the standardized operational procedures for various hotel
functions, such as housekeeping, front desk operations, and food and beverage service.
Technology Integration: This section covers IHG’s recommended technology systems for property
management, guest services, and online booking platforms, ensuring compliance and operational
efficiency.
Safety and Security: IHG’s guidelines on ensuring guest and staff safety and security protocols are
addressed.

Maintaining high standards in these areas is essential for maintaining the brand's reputation and
ensuring guest safety.

Chapter 4: Marketing and Sales Compliance



Adhering to IHG's marketing and sales guidelines is essential for consistent branding and effective
revenue generation. This chapter explores:

Branding Guidelines: This section covers the proper usage of IHG logos, fonts, and color palettes in
all marketing materials.
Marketing Materials: This explains IHG's requirements for approved marketing materials, including
brochures, website content, and social media posts.
Sales Strategies: This part covers IHG's recommended sales strategies for attracting guests and
maximizing revenue, including online booking and revenue management.

Consistent marketing ensures brand recognition and a cohesive brand experience.

Chapter 5: Quality Assurance and Audits

IHG employs a rigorous quality assurance program to ensure that all hotels maintain consistent
standards. This chapter covers:

The Audit Process: Detailed explanation of the IHG audit process, including the frequency of audits,
areas assessed, and scoring criteria.
Common Areas of Concern: Identification of common areas where hotels often fall short of IHG
standards.
Strategies for Maintaining Compliance: Practical advice and strategies for maintaining compliance
and achieving high audit scores.

Understanding the audit process allows hotels to proactively address potential issues and maintain
compliance.

Chapter 6: Training and Development

IHG provides comprehensive training programs to equip staff with the knowledge and skills
necessary to uphold brand standards. This chapter will cover:

Available Training Programs: A review of IHG's various training resources and programs for staff at
all levels.
Importance of Ongoing Training: Emphasis on the importance of continuous learning and
development for maintaining high service standards.

Investing in staff training is key to maintaining consistent standards.



Chapter 7: Staying Current with IHG Updates and Changes

IHG regularly updates its brand standards and policies to adapt to evolving industry trends and
guest expectations. This chapter covers:

Methods for Staying Informed: Identifying resources available to franchisees for staying updated on
policy changes and revisions.

Staying current ensures consistent compliance and brand alignment.

Conclusion: Recap of Key Takeaways and Future Implications
for IHG Franchisees

Adherence to IHG brand standards is not merely a requirement; it is an investment in the long-term
success of the franchise. By prioritizing guest satisfaction, maintaining high operational standards,
and embracing ongoing training and development, IHG franchisees can contribute to the continued
growth and success of the global brand while ensuring profitability and a strong return on
investment.

---

FAQs

1. What happens if my hotel fails an IHG audit? Failing an audit can result in a corrective action
plan, potential fines, and even brand removal in severe cases.

2. How often are IHG audits conducted? The frequency of audits varies depending on the hotel's
performance and history.

3. Where can I find the complete IHG brand standards manual? Access to the complete manual is
typically provided to franchisees through the IHG portal.

4. How can I access IHG's training resources for my staff? Training resources are usually available
through the IHG franchisee portal.

5. What are the key performance indicators (KPIs) IHG uses to measure hotel performance? KPIs
include guest satisfaction scores, online reviews, operational efficiency, and financial performance.

6. How does IHG support its franchisees in maintaining brand standards? IHG offers various support
mechanisms, including training, consulting, and operational guidance.



7. Can I make changes to the IHG brand standards for my hotel? No, the IHG brand standards are
mandatory and cannot be altered.

8. What are the consequences of non-compliance with IHG brand standards? Non-compliance can
lead to financial penalties, reputational damage, and even termination of the franchise agreement.

9. How can I report a problem or concern related to IHG brand standards? Contact your IHG
regional representative or utilize the designated reporting channels within the franchisee portal.

Related Articles:

1. IHG Franchise Fees and Royalties: A detailed breakdown of the costs associated with becoming an
IHG franchisee.
2. IHG Revenue Management Strategies: Effective techniques for maximizing revenue and
occupancy rates in IHG hotels.
3. IHG's Guest Loyalty Programs: An in-depth analysis of IHG's loyalty program and its benefits for
guests and hotels.
4. IHG Sustainability Initiatives: IHG's commitment to environmental responsibility and sustainable
practices within its hotels.
5. Comparing IHG Brands: A comparative analysis of IHG's different hotel brands, highlighting their
strengths and target markets.
6. IHG's Technology Solutions for Hotels: A review of the technology platforms and solutions IHG
offers to its franchisees.
7. IHG's Training and Development Programs for Employees: Comprehensive overview of the
training and development offered to employees within the IHG family.
8. The Impact of Online Reviews on IHG Hotels: Understanding the significance of online reviews
and strategies for managing online reputation.
9. IHG's Global Expansion Strategy: A look at IHG's approach to global growth and its impact on
franchise opportunities.

  ihg brand standards: Hospitality Marketing Francis Buttle, David Bowie, Maureen Brookes,
Anastasia Mariussen, 2016-10-04 This introductory textbook shows you how to apply the principles
of marketing within the hospitality industry. Written specifically for students taking marketing
modules within a hospitality course, it contains examples and case studies that show how ideas and
concepts can be successfully applied to a real-life work situation. It emphasizes topical issues such
as sustainable marketing, corporate social responsibility and relationship marketing. It also
describes the impact that the internet has had on both marketing and hospitality, using a variety of
tools including a wide range of internet learning activities. This 3rd Edition has been updated to
include: Coverage of hot topics such as use of technology and social media, power of the consumer
and effect on decision making, innovations in product design and packaging, ethical marketing and
sustainability marketing Updated online resources including: power point slides, test bank of
questions, web links and additional case studies New and updated international case studies looking
at a broad range of hospitality settings such as restaurants, cafes and hotels New discussion
questions to consolidate student learning at the end of each chapter.
  ihg brand standards: Hospitality Marketing David Bowie, Francis Buttle, 2013-06-17 This
introductory textbook shows you how to apply the principles of marketing within the hospitality



industry. Written specifically for students taking marketing modules within a hospitality course it
contains examples and case studies that show how ideas and concepts can be successfully applied to
a real-life work situation. It emphasises topical issues such as sustainable marketing, corporate
social responsibility and relationship marketing. It also describes the impact that the internet has
had on both marketing and hospitality, using a variety of tools including a wide range of internet
learning activities.
  ihg brand standards: Experience Design Peter Benz, 2014-12-18 How can we design better
experiences? Experience Design brings together leading international scholars to provide a
cross-section of critical thinking and professional practice within this emerging field. Contributors
writing from theoretical, empirical and applied design perspectives address the meaning of
'experience'; draw on case studies to explore ways in which specific 'experiences' can be designed;
examine which methodologies and practices are employed in this process; and consider how
experience design interrelates with other academic and professional disciplines. Chapters are
grouped into thematic sections addressing positions, objectives and environments, and interactions
and performances, with individual case studies addressing a wide range of experiences, including
urban spaces, the hospital patient, museum visitors, mobile phone users, and music festival and
restaurant goers.
  ihg brand standards: Great American Hoteliers Stanley Turkel, 2009-09-16 During the thirty
years prior to the Civil War, Americans built hotels larger and more ostentatious than any in the rest
of the world. These hotels were inextricably intertwined with American culture and customs but
were accessible to average citizens. As Jefferson Williamson wrote in The American Hotel ( Knopf
1930), hotels were perhaps the most distinctively American of all our institutions for they were
nourished and brought to flower solely in American soil and borrowed practically nothing from
abroad. Development of hotels was stimulated by the confluence of travel, tourism and
transportation. In 1869, the transcontinental railroad engendered hotels by Henry Flagler, Fred
Harvey, George Pullman and Henry Plant. The Lincoln Highway and the Interstate Highway System
triggered hotel development by Carl Fisher, Ellsworth Statler, Kemmons Wilson and Howard
Johnson. The airplane stimulated Juan Trippe, John Bowman, Conrad Hilton, Ernest Henderson, A.M.
Sonnabend and John Hammons.. My research into the lives of these great hoteliers reveals that none
of them grew up in the hospitality business but became successful through their intense on-the- job
experiences. My investigation has uncovered remarkable and startling true stories about these
pioneers, some of whom are well-known and others who are lost in the dustbin of history.
  ihg brand standards: Hospitality Marketing Dogan Gursoy, Francis Buttle, David Bowie,
2022-08-15 Hospitality Marketing is an introductory textbook which shows readers how to apply the
principles of marketing within the hospitality industry. The fourth edition contains examples and
case studies exemplifying how ideas and concepts discussed within its chapters can be successfully
applied to a real-life work situation, with an emphasis throughout on topical issues such as
sustainable marketing, corporate social responsibility and relationship marketing. It also describes
the impact that the Internet has had on both marketing and hospitality, using a variety of tools
including a wide range of Internet learning activities. This fourth edition has been updated to
include: New content on social media marketing, user-generated content, group-buying behaviour,
franchising, internationalization, non-predictable factors affecting sales and marketing such as
COVID-19, the role of marketing in creating a competitive advantage and the role of events and
experiences in marketing New extensive exploration of the role of technology in marketing including
the use of artificial intelligence, service robots and the metaverse to develop and deliver service
and/or to measure customer experience Updated online resources including a PowerPoint deck, a
test bank of questions and added links to YouTube and Instagram content New/updated international
case studies including many more from Asian and African destinations This book is written
specifically for students taking marketing modules within hospitality courses and is a valuable
resource to promote learning.
  ihg brand standards: HotelBusiness , 2010-07



  ihg brand standards: The Mumbai Attacks United States. Congress. House. Committee on
Homeland Security. Subcommittee on Transportation Security and Infrastructure Protection, 2010
  ihg brand standards: Hotel Spec , 2008
  ihg brand standards: Tourism Management Clare Inkson, Lynn Minnaert, 2018-03-31 An
introductory text that gives its reader a strong understanding of the dimensions of tourism, the
industries of which it is comprised, the issues that affect its success, and the management of its
impact on destination economies, environments and communities. Now in a full colour design, the
new edition features a clear focus on the issues affecting 21st century tourism, providing students
with extensive coverage on the effects of globalisation and global conflict; sustainability and climate
change; developments in digital technology and the rise of the sharing economy. International
case-studies and snapshots (mini-case studies) are used throughout and have been taken from
around the globe, including the US, China, Russia, Gambia, Bhutan, Cuba, Singapore, New Zealand,
Australia, Caribbean, Canada and the UK, and from companies including TUI, Airbnb and Marriot.
The accompanying Online Resources include PowerPoint slides and an Instructor′s Manual for
lecturers and additional case studies, useful video links, and web links for students. Suitable for
students new to tourism studies.
  ihg brand standards: The Routledge Handbook of Hotel Chain Management Maya
Ivanova, Stanislav Ivanov, Vincent P. Magnini, 2016-05-05 Understanding the global hotel business
is not possible without paying specific attention to hotel chain management and dynamics. Chains
are big business, approximately 80 percent of hotels currently being constructed around the world
are chain affiliated and, in 2014, the five largest brands held over a one million rooms. The high
economic importance of the hotel chains and their global presence justifies the academic research in
the field however, despite this, there is no uniform coverage in the current body of literature. This
Handbook aids in filling the gap by exploring and critically evaluates the debates, issues and
controversies of all aspects of hotel chains from their nature, fundamentals of existence and
operation, expansion, strategic and operational aspects of their activities and geographical presence.
It brings together leading specialists from range of disciplinary backgrounds and regions to provide
state-of-the-art theoretical reflection and empirical research on current issues and future debates.
Each of the five inter-related section explores and evaluates issues that are of extreme importance to
hotel chain management, focusing on theoretical issues, the expansion of hotel chains, strategic and
operational issues, the view point of the individual affiliated hotel and finally the current and future
debates in the theory and practice of hotel chain management arising from globalisation,
demographic trends, sustainability, and new technology development. It provides an invaluable
resource for all those with an interest in hotel management, hospitality, tourism and business
encouraging dialogue across disciplinary boundaries and areas of study. This is essential reading for
students, researchers and academics of Hospitality as well as those of Tourism, Marketing, Business
and Events Management.
  ihg brand standards: Tourism Management Stephen J. Page, 2019-03-01 One of the leading
texts in the field, Tourism Management is the ideal introduction to the fundamentals of tourism as
you study for a degree, diploma or single module in the subject with a global focus. This 6th edition
has been revised and updated to include: new content on: sports, festivals and event tourism
including the impact of the Olympic Games, social media impacts on tourism and the growth of
medical tourism contemporary issues affecting businesses such as disruptive technology, the rise of
Airbnb, the impact of terrorism on destination instability and safety and the potential effect of
BREXIT updated case studies on BRIC markets and an enhanced focus on Asia as well as emerging
markets such as the Middle East and South America enhanced sustainable development coverage
highlighting the challenge of climate change and future tourism growth including new debates such
as Last Chance Tourism and overtourism a transport section with more international perspectives
from China and South America and globalised transport operators and a case study on using
taxation to limit air travel behavior an updated companion website with: additional case studies,
quizzes, PPTs, further reading, web reading and video links. It is written in an engaging style that



assumes no prior knowledge of tourism and builds up your understanding as you progress through
this wide ranging global review of the principles of managing tourism. It traces the evolution and
future development of tourism and the challenges facing tourism managers in this fast growing
sector of the world economy. This book is highly illustrated with diagrams and colour images, and
contains short case studies of contemporary themes of interest, as well as new data, statistics,
weblinks to key reports and industry studies.
  ihg brand standards: Hospitality Experience Frans Melissen, Jean-Pièrre van der Rest, Stan
Josephi, Rob Blomme, 2019-11-12 Hospitality Experience offers students an exciting introduction to
key aspects of hospitality management. The authors provide a refreshing focus on how hospitality
experiences can be created and managed successfully. With a comprehensive overview of the
hospitality industry, the textbook familiarizes students with the basics of hospitality management
and offers analysis as well as cases and practical examples. Designed primarily for entry-level
students at all levels, the book will also be of interest to professionals working in the business.
  ihg brand standards: Operations Management in the Travel Industry, 2nd Edition Peter
Robinson, Paul Fallon, Harry Cameron, John C Crotts, 2016-02-26 Covering the applied managerial
perspective of the travel industry, this book looks at the core disciplines and the application of
theory to practice. Considering individual and corporate social responsibility, it teaches effective
managerial skills by reviewing legal frameworks, quality management and marketing, financial
management, and the management of shareholders and stakeholders. It discusses current trends
such as sustainability and governmental emission targets against a background of the needs of a
commercial business to innovate and increase profits. A valuable tool for both students and those
working in the travel industry, this new edition includes new content, a revised structure and all-new
international case studies.
  ihg brand standards: Lead with Hospitality Taylor Scott, 2021-04-27 Across all industries
and levels of organizations, one key leadership trait inspires and motivates more than any other:
hospitality. We have all encountered inspirational leaders who've helped us, taught us, encouraged
us, pushed us to get outside our comfort zones, or motivated us to become the best version of
ourselves. What is it about their leadership styles that inspires us to do more for our team and our
personal and professional growth? Turns out, we admire these leaders for the same reasons we love
our favorite hotels, resorts, restaurants, or bars: How they make us feel is essential. Members of
today's workforce—especially millennials and Gen Z—are looking for inspiring environments and
work that truly fulfills them. Before anyone is compelled to do anything they first must feel. Speaker,
consultant, and hospitality industry veteran Taylor Scott knows that the most effective leaders
approach their roles with heart, emotionally connecting with their team members before attempting
to manage them. Scott draws from his two decades in leadership roles at respected hotels, resorts,
and restaurants. He distills the principles of gracious hospitality, translating them into actionable
leadership lessons which apply in any industry, such as: • How making people feel welcome fosters
loyalty and keeps workers engaged with an organization's purpose • How serving people with
empathy and compassion sparks workers' highest productivity • How making people feel
comfortable encourages exploration, curiosity, and discovery while inviting everyone to lean into
their creativity • How making people feel significant drives them to deliver their best work He also
shares specific, practical steps you can take to put these principles into action. Scott shows how to
connect, serve, engage, coach, and inspire your peers, teams, and even your own leaders. Lead with
Hospitality is a call to action to connect with people on a human level which ultimately inspires
teams, organizations, and companies to go to the next level.
  ihg brand standards: Routledge Handbook of Hospitality Marketing Dogan Gursoy,
2017-10-02 This handbook analyzes the main issues in the field of hospitality marketing by focusing
on past, present and future challenges and trends from a multidisciplinary global perspective. The
book uniquely combines both theoretical and practical approaches in debating some of the most
important marketing issues faced by the hospitality industry. Parts I and II define and examine the
main hospitality marketing concepts and methodologies. Part III offers a comprehensive review of



the development of hospitality marketing over the years. The remaining parts (IV–IX) address key
cutting-edge marketing issues such as innovation in hospitality, sustainability, social media,
peer-to-peer applications, Web 3.0 etc. in a wide variety of hospitality settings. In addition, this book
provides a platform for debate and critical evaluation that enables the reader to learn from the
industry’s past mistakes as well as future opportunities. The handbook is international in its
constitution as it attempts to examine marketing issues, challenges and trends globally, drawing on
the knowledge of experts from around the world. Because of the nature of hospitality, which often
makes it inseparable from other industries such as tourism, events, sports and even retail, the book
has a multidisciplinary approach that will appeal to these disciplines as well as others including
management, human resources, technology, consumer behavior and anthropology.
  ihg brand standards: Lodging , 2009
  ihg brand standards: Hotels , 2009
  ihg brand standards: Hotel Report Guide to UK Branded Hotels , 2007
  ihg brand standards: The Economics of Recreation, Leisure and Tourism John Tribe, 2011 End
of chapter summaries and multiple choice questions that will ensure you gain a full understanding of
key concepts.
  ihg brand standards: Bond's Top 100 Franchises 2006 Robert E. Bond, 2006-07-12 Bond's
Top 100 Franchises features detailed analyses of the best franchises picked from the more than
2,300 available and consolidates and updates the individual profiles originally printed in Robert
Bond's acclaimed Top 50 Franchises series. The final selection is based on a number of factors,
including historical performance, competitive advantage, franchisee satisfaction, and financial
stability. Drawing on the author's 15 years' experience in this field, Bond's Top 100 Franchises offers
detailed analyses of those franchise opportunities that have proven to be the best investments
available to the general investor.
  ihg brand standards: Service Quality in Leisure, Events, Tourism and Sport, 2nd Edition John
Buswell, Christine Williams, Keith Donne, Carley Sutton, 2016-12-20 Service quality is at the
forefront of how the leisure, events, tourism and sport (LETS) sectors operate. An important
consideration for any business, and therefore any student of the subject, this new edition of a
successful textbook addresses the key points and principles of managing service quality across the
industry sector. Considering the underpinning theory of service quality, this book informs the reader
of the practical application of service quality management tools and techniques in an industry with
distinctive features and challenges. An invaluable read for students within the LETS sectors, it also
provides a useful refresher for practitioners working in the industry.
  ihg brand standards: Black Meetings & Tourism , 2008
  ihg brand standards: Sustainable Tourism on a Finite Planet Megan Epler Wood, 2017-02-28
Sustainable Tourism in the 21st Century provides students, professionals and policy makers with a
global overview of the growth of the tourism industry, its impacts, supply chains, environmental
management techniques, and research requirements. It provides input on how policy makers should
approach the tourism industry in future in the fields of environment, business, governmental policy,
and sustainable development.
  ihg brand standards: The Practical Guide to Achieving Customer Satisfaction in Events
and Hotels Philip Berners, Adrian Martin, 2022-07-18 The Practical Guide to Achieving Customer
Satisfaction in Events and Hotels is the fourth title in the Routledge Series The Practical Guide to
Events and Hotel Management and presents expert-led insight of customer service best practice
within events and hotels. Typical to the other titles in the series, this latest book is written in a
logical format and contains practical tips drawn from real-life industry examples, case studies,
industry leaders, and the authors’ extensive backgrounds working in events and hotel management.
Topics include definitions of customer service, an answer to that question ‘Is the customer always
right?’, how to deal with complaints, how to empower staff to recover customer service, and how to
turn new customers into loyal customers. This book is ideal for students of the management of
events, hotels, hospitality, or tourism, to be used as a practical resource alongside existing



theoretical textbooks. It is also an essential tool for anybody working in the customer-facing
industries.
  ihg brand standards: Responsible Hospitality Rebecca Hawkins, Paulina Bohdanowicz,
2011-10-01 The first book to bring together environmental theory and the responsible hospitality
debate to define how far the industry has gone and what is left to achieve.
  ihg brand standards: ISCONTOUR 2018 Tourism Research Perspectives Barbara
Neuhofer, 2018-04-26 The International Student Conference in Tourism Research (ISCONTOUR)
offers students a unique platform to present their research and establish a mutual knowledge
transfer forum for attendees from academia, industry, government and other organisations. The
annual conference, which is jointly organized by the IMC University of Applied Sciences Krems and
the Salzburg University of Applied Sciences, takes place alternatively at the locations Salzburg and
Krems. The conference research chairs are Prof. (FH) Mag. Christian Maurer (University of Applied
Sciences Krems) and Prof. (FH) Dr. Barbara Neuhofer (Salzburg University of Applied Sciences). The
target audience include international bachelor, master and PhD students, graduates, lecturers and
professors from the field of tourism and leisure management as well as businesses and anyone
interested in cutting-edge research of the conference topic areas. The conference topics include
marketing and management, tourism product development and sustainability, information and
communication technologies, finance and budgeting, and human resource management.
  ihg brand standards: Developing Hospitality Properties and Facilities Josef Ransley, Hadyn
Ingram, Debra Adams, 2022-06-30 In light of the tumultuous global changes which have
dramatically affected the hospitality business, the third edition of Developing Hospitality Properties
and Facilities provides insight into the reality of developing hospitality properties in challenging
international contexts. Since its successful first publication in 2000 and subsequent second edition
in 2004, Developing Hospitality Properties and Facilities has sought to model and demystify the
process of designing, planning, constructing and sustaining hospitality properties. The third edition
boasts an impressive array of academic and professional contributors from Europe, North America,
South America, Asia, Africa and the Middle East and 12 case studies and issues concerning
individual hotels and international regions and addressing issues of technology, revenue
management and fee structures. This edition recognizes that in order for the hospitality sector to
overcome periodic problems such as global pandemics, it is important to inform academic and
professional readers so that they can ensure that future developments are sustainable,
environmentally friendly and resilient in the longer term. Written for hospitality owners, developers,
investors and managers and suitable for students, this book aims to bridge the gap between generic
and applied texts using a model-based approach to clarify the process in an informed, non-technical
way.
  ihg brand standards: Vertical Disintegration in the Corporate Hotel Industry Angela Roper,
2017-09-28 This book evaluates how and why vertical disintegration has occurred in the global
corporate hotel industry, as it undergoes a structural transformation. It provides a unique insight
into the new competitive landscape. Underpinned by academic literature, it includes first-hand
accounts from the most eminent senior executives of firms in and around the industry. It provides an
in-depth perspective of a modern industrial phenomenon and makes observations as to the profitable
way forward for the industry. This text is an important read for those working, advising and
investing in the sector as well as for students, graduates and researchers.
  ihg brand standards: Hospitality Strategic Management Cathy A. Enz, 2009-04-07 Updated to
include the current models, theories, and hospitality practices, Hospitality Strategic Management:
Concept and Cases, Second Edition is a comprehensive guide to strategic management in the
international hospitality industry. Author Cathy A. Enz uses the case study approach to cover current
topics such as innovation, entrepreneurship, leadership, ethics, and franchising. Eight full case
studies with exhibits and documents address the areas of lodging, food service, tourism e-commerce,
gaming, cruise lines, and airlines, making this book ideal for executive level training courses or
hospitality industry executives interested in developing their strategic management skills.



  ihg brand standards: Asian Hotel & Catering Times , 2009
  ihg brand standards: The Theory of Hospitality and Catering Thirteenth Edition David
Foskett, Patricia Paskins, Andrew Pennington, Neil Rippington, 2016-08-01 Offering a complete
overview of the hospitality and catering industry for over 50 years, this new edition of the essential
reference text has been updated to reflect latest developments and current issues. Covering all
aspects of the industry - from commodities and nutrition, to planning, resourcing and running each
of the key operational areas - The Theory of Hospitality and Catering is an essential text for anyone
training to work in the hospitality industry. It will be valuable to anyone completing courses in
Professional Cookery and Hospitality Supervision, as well as foundation degree and first-year
undergraduate hospitality management and culinary arts students. - Discusses all of the current
issues affecting the industry, including environmental concerns such as traceability, seasonality and
sustainability; as well as important financial considerations such as how to maximise profit and
reduce food waste. - Considers latest trends and developments, including the use and impact of
social media. - Updated to reflect up-to-date legislative requirements, including new allergen
legislation. - Helps you to understand how theories are applied in practice with new case studies
from hospitality businesses throughout.
  ihg brand standards: eTourism case studies Roman Egger, Dimitrios Buhalis, 2011-01-03
eTourism Case Studies bridges the gap in contemporary literature by carefully examining marketing
and management issues of many international companies that have successfully implemented
eTourism solutions. Divided into six sections this book explores the newest developments in this
field, introducing and discussing emerging trends, approaches, models and paradigms, providing
visions for the future of eTourism and supporting discussion and elaboration with the help of
thorough pedagogic aids. With contributions from leading global experts both from the industry and
academia, each case follows a rigid structure, with features such as bulleted summaries and review
questions, as well as each section having its own thorough introduction and conclusion written by
the editors, highlighting the key issues and theories. This is the first book of its kind to bring
together cases highlighting best practice and methods for exploiting ICT in the tourism industry,
from international market leaders.
  ihg brand standards: The Indian Hospitality Industry Sandeep Munjal, Sudhanshu
Bhushan, 2017-08-30 India has been in transition for the last two decades, moving from a mixed
economy toward a market economy model, and the Indian hospitality industry is metamorphosing
into a mature industry. It is time that the story of the Indian hospitality industry is told. The Indian
Hospitality Industry: Dynamics and Future Trends tells that story, one defined by the industry’s push
for growth in revenues and the struggle to match the revenue growth with profitability. The volume
includes a selection of insightful chapters that offer research into the multiple dimensions of the
Indian hospitality industry. The book covers many segments of the hospitality sector, including
hotels, events and catering businesses, and restaurants and coffee shops, both domestic and small
mom-and-pop businesses as well as international chains. The opening chapters set the tone for
providing an overarching perspective on the status of the industry in terms of the macroeconomic
variables and how they may have impacted the health of hospitality businesses in India. The book
then goes on to explore a wide variety of issues. The editors and chapter authors are either
practitioners themselves or researchers, looking at both domestic and international hospitality
business in India and a wide variety of economic factors. The information divulged here will be
important for stakeholders, which includes domestic and international hospitality professionals,
business leaders, investors, and those in governmental positions, especially in the tourism ministry.
The volume informs on the issues and challenges that that the hospitality industry in India is up
against. The book looks at the dilemma of a industry that responded to the demand growth promise
by ramping up supply, only to find that the investments made were received by an actual growth
that was way shy of forecasts and left investors with unexpected losses on their profit & loss
statements and bloodied balance sheets.
  ihg brand standards: Hospitality , 2006



  ihg brand standards: The Routledge Companion to International Hospitality
Management Marco A. Gardini, Michael C. Ottenbacher, Markus Schuckert, 2020-11-09 The
hospitality sector is facing increasing competition and complexity over recent decades in its
development towards a global industry. The strategic response to this is still that hospitality
companies try to grow outside their traditional territories and domestic markets, while the
expansion patterns and M&A activities of international hotel and restaurant chains reflect this
phenomenon. Yet, interestingly, the strategies, concepts, and methods of internationalization as well
as the managerial and organizational challenges and impacts of globalizing the hospitality business
are under-researched in this industry. While the mainstream research on international management
offers an abundance of information and knowledge on topics, players, trends, concepts, frameworks,
or methodologies, its ability to produce viable insights for the hospitality industry is limited, as the
mainstream research is taking place outside of the service sector. Specific research directions and
related cases like the international dimensions of strategy, organization, marketing, sales, staffing,
control, culture, and others to the hospitality industry are rarely identifiable so far. The core
rationale of this book is therefore to present newest insights from research and industry in the field
of international hospitality, drawing together recent scientific knowledge and state-of-the-art
expertise to suggest directions for future work. It is designed to raise awareness on the international
factors influencing the strategy and performance of hospitality organizations, while analyzing and
discussing the present and future challenges for hospitality firms going or being international. This
book will provide a comprehensive overview and deeper understanding of trends and issues to
researchers, practitioners, and students by showing how to master current and future challenges
when entering and competing in the global hospitality industry.
  ihg brand standards: Hotelier , 2010
  ihg brand standards: Strategic Finance , 2006-07
  ihg brand standards: The Hotel Mogel Larry Mogelonsky, Adam Mogelonsky, 2018-08-29 The
Hotel Mogel is the fifth anthology book in Larry Mogelonskys series following The Llama is Inn
(2016), Hotel Llama (2015), Llamas Rule (2013) and Are You an Ostrich or a Llama? (2012).
Together, they give a detailed picture of the present hotel business landscape, outlining how to best
navigate new technological issues shaping our industry in addition to the need for a perpetual
commitment to exceptional service. All five books draw from Larrys and also now Adams extensive
experience in the field as well as the prudence of other senior managers and corporate executives
active in the hospitality industry. Offering creative and effective solutions to todays problems, this
collection will give you the tools you need to thrive in the modern hotel world.
  ihg brand standards: A short course in international marketing [electronic resource] Jeffrey E.
Curry, 2009 A Short Course in International Marketing will transform your export operation into a
market-driven, profit-making enterprise by explaining how to employ international marketing
methods and strategies used by successful firms worldwide.
  ihg brand standards: AAHOA Lodging Business , 2009
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